il1:’7m30-Day Content Calendar for Digital Marketing Agency (Vidyaitech)

s® TABLE 1: CONTENT WRITER CALENDAR (Focus: Educational, SEO, Blog-based
Content)

[Content Writer Table remains unchanged — already included above.]

s® TABLE 2: COPYWRITER CALENDAR (Focus: Sales, Engagement, Emotional Trigger-

Based)
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2 JADDITIONAL CONTENT FORMATS TO MIX WEEKLY:

* Client Testimonials (Reel + Carousel)
* Behind the Scenes (Reel)

* FAQ Fridays (Static or Reel)
* Meme Monday (Engagement Post)

start.



* Trending Sound Remix (Reel)
* Tool of the Week (Story + Carousel)
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